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Sickiod® W taseton
the sheer number of Pottery
Barn catalogs that arrive in the

Hey, there's a reason “Friends”
did a whole episode on the Pot-
SevVen years ago. J

“You can buy a glass-beaded
lampshade now at Kmart — but
the difference is that the level of
design, the quality of work and
the

“When I was in college I
would have my eye teeth

They get that, as artists, we have
to do this. There's not a lot of

The numbers that do “get it"
seem to be increasing, at least

society like to craft, or does craft
reflect society? Either way, we're
another :

have just grown tired of the aes-
ihaﬁcms mass-produiced at
stores.” :
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The Craft Council’s San Fran-
cisco show is celebrating its 32nd
year. And while the council's
largest show in terms of the
number of exhibitors with booths
i;ai:Ba!ﬁmareinFebmry.m
: Frasiet is v

nation as a whole was turning
away from mass-produced ob-
jects and embracing natural ma-

have to be, how dn‘I":ykit, sappy.
But some designs for kids,
and some don't. Like with my

vests — daisies work for kids.
But orchids? No.”

Still, whether the crafts are _

designs for kids or for their el-
ders, the common denominator
is handcraftsmanship. That
means higher ces for a
wooden fire e or a hand-
made vest — compared with a
Hasbro Transformers figure or &
Baby Gap sweater — but artists
such as Drower say there's no
comp:

“People that go to the craft
shows want a different product,”
says Drower. “They’re looking
for something unique and dis-
tinctive. When they come to the
shows and say ‘1 could get that

! for $10 at Target,' we all say, ‘Go
. to Target." [t's not personal. It's
individually

the craftsman.” o

looking to promote artists and
the green movement. At this
year’s show is another new in-
stallation, called Craft 4 Kids. It's
not a demonstration where kids
make macaroni necklaces; in-
stead, it's a category of crafting
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derstood why the Craft Council
turned to kids as a promotion
tool after taking a trip through a

ening the ma because if
that’s what the general retail
market is looking at, then that's
what we should be looking at,
too.”

other artists just tried to make
their products work at
a children’s .

"Some were like, ‘Well, I

 guess this night light could go in
. a kid's room,"” says Drower,

from $55 to $75. “No! You've got

to put bunnies on it! It doesn't



